SIMILARITY S aseid
MATC H I N G Understand if your competitors offer similar

products if the exact equivalent is unavailable
AT A GLANCE e hem

BUSINESS PROBLEMS Gain insights on whether you are priced

competitively for similar products
Most solution providers have been able to assist retailers to find

exact matches for their products. This provides retailers an
opportunity to analyze price competitiveness. The daunting task
for retailers has been to find similar products across to help them
understand the gaps in their pricing and assortment.

Strategically drive price perception among
shoppers by acting on competitor pricing data

KEY FEATURES

Need for similarity matching in a pricing intelligence solution:

e When the exact product is unavailable at other places

e  When brands seek to understand similar product offerings

> Attribute tagging and normalization to help
from competitor brands

find relevant matches

° For private or white label brands
Refine the attributes of the boundaries
considered to increase/ decrease matches

METHODOLOGY:

There are two broad ways of arriving at similar matches depending Language agnostic

on what the retailer’s objective is:

(Similarity Matching )

il e b Quick turnaround times and delivery

Customer success engagement

SaaS-based platform

Text & Image Based Attribute Based
Product Titles, Description, Key attributes that define a specific Plug-and-play APIs
Images are considered category are extracted and normalized

/I\ UP TO 4%

Increase in top-line

Text & Image Based

This approach works well for those categories where the products do not
carry descriptions or specifications on the retailer or on the competitors.
Categories like fashion, home & kitchen, toys, etc. work well for text and
image-based similarity matching. Here, a customer primarily considers the look
and design/ aesthetics, to explore similar products elsewhere. UP TO 4X
Increased bottom-line
Attribute Based

This kind of similarity matching approach involves identifying the key attributes
or specifications that define a products’ pricing. The key to finding the most
appropriate similar matches lies in defining the attributes and the degree of

tolerance in looking for the exact, or a near similar attribute across competitors. UP TO 70%
Cost savings from competitive

Categories like electronics and furniture, where a customer makes the decision ) ) -
intelligence operations

based on product specifications, are suitable for attribute-based matching.
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NEXT STEPS

Give it a try to experience the benefits for yourself.

Questions?
Email or give us a
call at

For information on other DataWeave solutions, visit

DATAWEAVE

DataWeave provides Competitive Intelligence as a
Service to consumer brands and retailers by
harnessing publicly available data on the web.
DataWeave’s technology platform aggregates and
analyses millions of unstructured data points across
multiple data sources to enable enterprises to better
understand the competitive environment, optimize
customer experience and drive profitable growth.



https://dataweave.com/#demoform



